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We have been able to verify
in different regions that
Organic Farming is viable
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Organic in Europe
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We have learnt the
importance of establishing
alliances to be stronger
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Excellence

CLUSTER EXCELLENCE
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We have known consumer
reasons to prefer or avoid
organic products




Pro Organic:

Food contains less /

no pesticide residues

Contribution to
environmental
protection

More natural way of
food production and
processing

Contribution to
support biodiversity

Contribution to
organic farming at
general

Source: FiBL consumer study CH 2015, A.T. Kearny, consumer DE,AT,CH 2013
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Pro Regional: Not to purchase
organic:

 Better food taste
. Better food quality * Organicis too

at general expensive

. Preference for own ° Regionalismis more
region at general important

+ Attractive prices . lc_gr\:\:‘iccj(()err]]ign’gsrorganic
Coatolind /- Sana

« Don’t see personal

benefits in organic
food

o Distrust in organic
producers
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We have known excellent
examples of cooperation
between consumers to fill
the shopping basket with
organic food in direct
relationship with the
producers
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Ekologiskt = Ecological
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Rejal konsumtion = Fair consumption
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We have learnt the
importance of training and
advice on all levels of the
organic value chain




SKIERNIEWICEN

/{n FiBL

Forschungsinstitut fur biologischen Landbau
Institut de recherche de I'agriculture biologique
Research Institute of Organic Agriculture

EXCELLENCE FOR SUSTAINABILITY

SeAMK4

SEINAJOEN AMMATT RORKEAKOULU
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Osservatorio
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IFOAM EU Group

Rue du Commerce 124, BE - 1000 Brussels, Belgium
Phone: +32 2280 1223 - Fax: +32 2735 7381
info@ifoam-eu.org

www.ifoam-eu.org
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We have observed the
interest of young
entrepreneurs in the
organic sector, also linked
to rural development of
some areas
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" TRAINING
* COACHING

2 SHARED

—{_"ee0s «{ ANALYSIS OFIDEAS

+*Business Plan
*Marketing
- *Communication
= - il *Fund raising
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We have discussed the
iImportance of the
involvement of public
institutions and
administrations in the
promotion of organic
products with instruments
such as Public
Procurement, Organic
fairs...
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Steps to Oreanic ‘0 RESTAURATION
TowardIs)Qo % of the orgganic goal COLLECTIVE

en Nouvelle-Aquitaine

Seinijoki Central Hospital Organic food in mass catering
(Nutrition Center) The case of Lombardy
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We have detected the
threat of the arrival of non-
EU organic products at too
low prices and limitations
such the high
bureaucratization in the EU
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CONTROLLID Y 18 8591 AGHICULTURE
AGRICULTURE FRANCE BIOLOGIQUE
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We have learned the
iImportance of innovating in
the promotion of products
through marketing, social
networks and new
technologies




Post

2] 2tiecse |

-

Regal Majsterkowicea
Zapraszemy 02 Maszege
repaks majserhawiczs
IneAziesz w e rzydaing
raddy | wsknziueld

yr

SME ORGANICS

Interreg Europe

) TARGUL O AGRO

&
-
L
-
R
-
.-
h
L4




)
SME ORGANICS

Interreg Europe

We have realised the
importance of the role of
interprofessional
organizations
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210000 ha L

-Il- 6% des agriculteurs

— UN SOUTIEN A L'ENSEMBLE DE LA FILIERE

INTERBIO

Nouvelle-Aquitaine

Association interprofessionnelle BIO régionale

RESTAURATION

. > Cantines des lycées
20% de produits bio
> Produits pour la restauration hors domicile

@ > Portail numérique pour la restauration
collective
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We are aware of the
iImportance of consumers
trust. Certification and
interest of labeling to
enhance identification
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We are now aware of the
“bio”diversity of Organic
SMEs and of multitude
possibilities to enhance
competitiveness for each
case
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KoM ARCHATY

Ekologiczne Gospodarstwo Sadownicze
Agroturystyka
Violetta i Arkadiusz Kartus
96-230 Biala Rawska - Marchaty 39

Superior Taste Award
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WINNER WINNER

BEST NEW BEST NEW
ORGANIC FOOD ORGANIC BRAND

PRODUCT 2015 2015

Oraanie Campany
oF Tue Year 2016
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Enhancing SME
competitiveness and
sustainability in the organic
sector is only possible if
the whole value chain of
organic food is taken into
account.
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